INVESTMENT OVERVIEW

Brixam Foods




Objective: Expand into the Organic Food Market by Securing
Partnerships with Key Retailers in the Houston Metropolitan Area

@ Limited Consumer Access to Organic Food Options

For more than 22 years, Matt Grauvogl, founder of Brixam Foods, has been a
dedicated consumer of organic food. This commitment has brought many
benefits to his family and himself, however, he has also faced many challenges
while locating places to purchase organic products or finding a meaningful
diversity in the range of options available.

His struggle, and that of many other fellow Texans, highlight the urgent necessity
for increased local suppliers and organic food options in the market.

@ Retail and Wholesale Buyers are Prioritizing Health
Value and Food Quality

Major food retailers are choosing to purchase from suppliers that
provide products of superior quality and enhanced health benefits.

@ Confirmed Supply-Chain Issues & Unfulfilled Orders

The Brixam Foods team has already been contacted on multiple
occasions by several buyers asking when Brixam can fulfill orders due
to supply chain issues and shortages from current suppliers.
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Market
Opportunities

@ Organic Food Market in the US

e Sustained market growth for the past 10 years.

e 2022 sales increase of 4.3% over 2021.

e Market Size Reached $76.4 Billion in 2022.

e IMARC Group projects a market value of $123.3 Billion by 2028,
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@ Consumer Preferences
Olives, Olive QOil

¢ 82% of Americans buy organic foods.

e $424 million in certified organic sales in Texas in 2019.

e Studies show younger Gen X, Millennials, and Gen Z members exhibit a
greater tendency to purchase organic produce.

PRODUCTS
TOIMPORT

@ Logistics & Certifications

e In 2019, Turkey established its Green Deal Action Plan, which outlines various
objectives and initiatives aimed at preserving the exceptional quality of the
country's soil through sustainable agriculture practices. Peaches, Dry

e Our efficiently structured organization is able to secure access to high- Apricots, Dry Plums,
quality premium products at reduced prices in Turkey. Potatoes,

e Turkey is the 10th largest agricultural producer, with more than 35% of its
land dedicated to this industry.

e Turkey recorded over $20 billion in Agro-Food Exports in 2020.
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Our Mission

Commercialize sustainably sourced, and health-conscious products that
resonate with the growing demand for organic options in Texas. Implementing
streamlined delivery systems and cultivating strategic partnerships to
guarantee a steady and progressively expanding market share.
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Leadership &
Company Structure

Warehouse Management, Inventory
Quality Control

Packaging & Shipping
OUTSOURCED & INSURED

Matt Grauvogl
CEO & Founder

Matt has been a dedicated business owner for more Aaron OZturk

than 20 years. His business trajectory and experience

ADMINISTRATIVE OFFICE

have helped him become an expert negotiator and an Vice President
expert at managing specialized teams and financial For over 25 years Aaron has worked in the Agriculture,
resources. Organic Farming, and Quality Packaging Industry.

During this time he has worked and lived in Turkey.
Aaron has cultivated and maintained excellent
relationships with local suppliers and authorities.

Matt has directed and completed multi-million dollar
construction projects in Texas and collaborated on
various profitable investment projects.

Aaron is an active supplier of supermarkets, private
brands, and quick-service restaurants which uniquely

qualifies him to lead our Client Relations Department.
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Policies & Risk Management Solutions

@ Sustainable Sourcing & Farming Practices:
Brixam Foods will maintain its commitment to sourcing organic products through sustainable and eco-friendly practices,
minimizing environmental impact, and promoting responsible agriculture.

@ Social Responsibility:
Brixam Foods will ensure fair labor practices and community support by creating jobs and income opportunities in Turkish
rural areas. We will offer training for sustainable and organic farming to smallholder farmers and raise awareness about
healthy living in our Texas community.

@ Establish Health and Quality Standards for all our Products:
Brixam Foods will prioritize consumer well-being by offering organic products that are free from harmful chemicals,
pesticides, and additives, thereby promoting healthier lifestyles and sustainable food consumption.

@ Establishing Reserve Systems and Proper Storage of Non-Perishable Products:
Brixam Foods is committed to delivering high-quality products to its customers. This policy will enable us to effectively
manage potential risks in our supply chain and storage processes without affecting the end consumer or the quality of the
product.
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Investment Proposals

Scenario 1. Scenario 2: Scenario 3:
TRADITIONAL BUSINESS LOAN CO-VENTURE FOR1YEAR EQUITY FUNDING
GENERAL 5-YEAR FORECAST (PDF) GENERAL 5-YEAR FORECAST (PDF) GENERAL 5-YEAR FORECAST (PDF)
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S3.5M Capital Infusion for Brixam Foods

5 Year Financial Forecast - By Sage Consulting Group

NET REV.

$304,4M

NET REV.

$193,2M

NET REV.

$120,3M

NET REV.

$76,7M

NET REV.

$37,3M

BASED ON INVESTMENT SCENARIO #2
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